
Conversions Case Study 
A conversion is when a user is on the client’s website and fills out a “request a quote form” 
or calls the client as a result of landing on the website from organic search.  We track all 
conversions as they occur and on a continuous basis.

The client is in a large and very competitive Metro area. Within 9 months 
of starting SEO, the number of important keywords and resultant 
positions began to grow and strengthen significantly.  Later, as many of 
those keywords moved to the first page of search results, traffic began to 
increase.  This resulted in more potential moving customers on the client’s 
website which ultimately led to more phone calls and more “request a 

quote” form entries.  
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Keyword data comparison (10/2018 - 6/2019) & traffic data comparison (11/2018 - 6/2019)
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Form Fills growth from 78 to 180 per month

Calls growth from 98 to 219 per month
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Increase in
“Request a Quote” form fills

131 

Increase in
Phone Calls

123 


